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_ Annette, Robert, and‘Elan
Brandt, the family behind
A.Brandt + Son-Antique
and.Estate Jewelry

Led by the Brandt family, A. Brandt + Son
Antique and Estate Jewelry celebrates timeless
beauty through its artfully curated in-store and

online collection.

ntique jewelry is often described as unique and
timeless, but it also has an indescribable quality.

It's eternal in a way, in that each piece passes its
prior owner’s history on to the next.

Few know about the nature of antique and
estate jewelry better than Annette Brandt. As the
founder of A. Brandt + Son Antique and Estate
Jewelry in Narberth, Annette has built a thriving
family business known locally and around the
world, with pieces that are as unique as the
Brandts’ own history.

The Brandt family has been a trusted name
in the tri-state area for more than 50 years. In
1970, Annette’s husband Robert launched the
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women'’s retail brand Knit Wit, which has had
more than 25 locations since its start.

Annette traces her passion for antique and
estate jewelry to combing the East Coast for the
rarest pieces, which she sold on consignment at
the Knit Wit store in Margate, New Jersey. A
trained metalsmith, Annette studied at both the
University of the Arts in Philadelphia and at Robert
Kulicke’s Jewelry Arts Inc. in New York City,
where she learned ancient techniques in fabrication
and design.

“That education helped me understand jew-
elry,” Annette says. “It gave me the tools to learn
what goes into making jewelry and also what

makes special pieces really stand out. |
started with a case, putting my jewelry
in Knit Wit, then moved into two cases
and continued to grow into a real business
that was a pure labor of love.”

Annette’s expertise attracted return
customers and new customers through
referral. Over time, the business became
so substantial that Robert and Annette
decided to open A. Brandt, to specialize
in jewelry. Apart from its storefront in
Narberth, A. Brandt + Son has been in
Center City Philadelphia, the King of
Prussia Mall, Margate, and a few other
locations in New Jersey.

“Annette has always worked unbe-
lievably hard, running all over the country
at times to find the best pieces and col-
lectibles,” says Robert. “She has accu-
mulated an incredible inventory. The
Main Line is an incredible area, with
people who appreciate Annette’s attention
to detail. She’s been a success since her
start.”

Annette and Robert’s son Elan has
been by Annette’s side from the beginning,
which allowed him to develop a passion
for antique jewelry at an early age. When
Elan joined the business in 2002, A.
Brandt + Son was born—a locally based
retailer that serves the entire globe through
a robust online presence.

“Elan grew up with this business,”
Annette says. “1 would travel all over to
estate sales, auction houses, and flea
markets, and he was right alongside us.
Sowhen I opened my first store with my
son, it was a natural fit. And when he
asked to join the business, we were able
to expand and do this together as a
family.”

The family business is truly a multi-
generational enterprise: Annette drives
the passion for the customers, Robert
has an in-depth understanding of the
area’s business community, and Elan
focuses on marketing and the online
presence that has powered the company’s
international growth.

“We've been able to grow the web
business over the last 15 years when we
really started to focus on a wider clientele,”
Elan says. “It's allowed us to become a
global business that’s evolved through
strategic marketing, customer retention,
and referrals. The goal is to both retain
customers and give them a reason to
keep coming back, and we've been able
to do that and expand on that since we
launched our web sales.”

A.Brandt + Son has grown to include
customers in Australia, China, England,
Singapore, and almost every European
nation. It has been featured in local pub-
lications, as well as in the likes of fashion
icons such as W Magazine and Vogue.
Through all the company’s growth, an
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A:Brandt + Son's distinctive selection includes
jewelry made between the 1880s and the 1940s.

A. Brandt + Son

223 Haverford Ave. | Narberth,
PA 19072 | (610) 617-0993

SUBURBANLIFEMAGAZINE.COM 69
VOLUME 14 ISSUE 12




