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Whether it's injecting
personality into a new
home, rejuvenating a
tired room or staging
model homes,

Staging Spaces
and Design

will make any house
truly feel like a home.

by JULIE SHANNON

WITHOUT LIMITS

into a new

built house in Warri

When Kris?' Karpinshi and her family moved
y

Oon, she was

excited by the prospect of designing the new space but also overwhelmed
by it. She had all this empty space to contend with and didn’t know
how or where to start decorating. That’s when she called Dana Neeld,
an interior designer with Staging Spaces and Design.

“From the first meeting, she listened to
me and understood my tastes,” Karpinski
says of Neeld. “She completely re-did my
basement from the ground up and has this
way to make the room look so good, yet
retain the warmth of the home.”

Decorating homes from top to bottom is
Staging Spaces and Design’s passion. The
business, founded in 2006, has expanded
over the years, as has its team of design pro-
fessionals, which includes Neeld, Melanie
Reinhardt and Josephine Timms. Photogra-
pher Richard Quindry plays an essential part
as well.

“We love creating homes for people—a
space that welcomes them and reflects their
style and lifestyle,” Timms says. “It's not
about creating a showcase room. Very simply
stated, we think your home should make
you feel good.

“There’s a perception that only wealthy

people can afford a designer and that’s not
true,” she continues. “We are approachable,
fun to work with, and we work with many
budgets. Anyone can decorate a home beau-
tifully on a generous budget. Tighter budgets
force our creativity, and that's a good thing.
No matter what you want to spend, our goal
is to give you more than you ever expected.”

AFinished Look

Staging Spaces and Design offers interior de-
sign, home staging and custom window
treatments. Each client receives a compre-
hensive in-home consultation, during which
the client and designer discuss design goals,
determine the size and scope of the project,
and establish an agreed-upon budget. In
every project, Staging Spaces and Design in-
corporates a client’s individual taste and aes-
thetic style, whether it’s traditional, contem-
porary, transitional or eclectic.
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